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Full visibility of costs
for different

delivery options Research Online ggazéﬁ:td
o End-to-end Buy Offline
TN i . HOW ADVANCED IS YOUR
returns & exchanges ; /* approach COMPANY IN E-COMMERCE?
°
\ = (")
_ o
OF LOGISTICS INTEGRATION — I?-\ = o i
NOVICE —— INTERMEDIATE —— INNOVATOR
e Are in experimental e Provide customer  Multiple options for delivery
phase with e-commerce personalization, better « Have invested in

customer experience

e Still working mainly with e-commerce platform

legacy systems ¢ Have embraced more « End-to-end intearation
! « Interest from cross-border features and functions but 9
FEATURES OF . customers mostly in form not fully integrated front * Real-time tracking of
THE : of ad hoc orders & back office systems shipments

; speculative inquiries * Machine learning & other

3 CUSTOMER X new technologies

Live online € JOURNEY
support ;

Mobile- and

tablet-enabled OVE Rco M I N G -

3 connectivity /‘

, < BARRIERSTO /. *—\iz—f k-
| B g

CUSTOMER Integrated, _ \o Secure online * Exchange rates & customs 3
PERSONALIZATION cloud-based payments
l | platform * New employee skill set \‘ \
. . - * Competing with agile start-ups -
Price optimization \_ Cognitive Commerce
algorithms © - I)° l’:ref"d Customer e Changing the business mindset
ehavior

Interested in harnessing the potential of B2B e-commerce for your company? Download the white paper at logistics.dhl/B2Be-commerce



